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— What works and 
what doesn’t to fully
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what doesn t to fully 
fulfill the Great 
Commission

Fully fulfilling the Great Commission our goal
We are people of the Word; we have been 
entrusted with the WORDS of eternal life
Not a rehash of other books blogsNot a rehash of other books, blogs  
CONTENT is the most important thing!
Less is not more, less is less
Images are not the key to a great site
Without words, images DO NOT communicate 
content, examples follow
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Common complaint of church writing 
through all media: print and the web
Often true
Reasons—

School Model for writing
Advertising school of writing

Solutions
You aren’t in school any more
You aren’t selling but sharing

Time crunch, 24/7 
Doesn’t mean less content
How we ORGANIZE our writing one of the 
most important issues in writing for the webmost important issues in writing for the web
Content easy to scan and find
All church/ministry info available 24/7: 

site as example
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Do not dumb down, fun down
Explain clearly, challenge
More information, not less, to post-
Christian
Honest communication—we have the 
words of eternal life—see Beatitudes 
example

No matter what the media

This will be 
with the 
notes
***DOUBLE 
CHECK to 
make certain 
these things 
are done!
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From print, similar websites: 20% won’t read it
80% will read Level One: 

Headlines, subheads, pictures and captions

10-60% will read Level Two: 
Short sections of copy, boxed copy, 
graphs and captions

1-10% will read Level Three: 
body copy

Decisions made on all levels 
Best pieces good on all levels
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Segment your content
Work on headlines, subheads

Sentences without periods
Make them completeMake them complete
Make the scan make sense
Think of it as a content layer on top

See site examples, Five Steps

What’s new for the web & what’s not

Non-linear—Google effect
Reader is in control

You never know where people will jump in
Can’t count on people reading inCan t count on people reading in 
sequence
Context needs to be intentional,
▪ YOU structure it for people
▪ Need links, “see also”, 
▪ Categories, WP does this for you
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Need for:
Information value
Clarity
Completeness

“Brochureware” not evil
Clear listing of the basic facts
Allows for direct access, reader in 
charge
If times and dates aren’t accurate, 
can they trust you for big issues?

All in manageable chunks:  
See: 
▪ Small group listing
▪ You can do it videos

The place of looks and images paired with writing

Design driven web pages
▪ Thinking that the medium (the web) makes garbage 

(poor writing, little content, lots of images) good
▪ All flash, no information, challenge, gospel

Thinking image is more important than 
information
▪ People go to the web to get information, to 

solve a problem, answer a question, not 
necessarily to look at great graphics or see 
moving images

▪ Can they do these things on your site?
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Don’t use for looks only
Can make a site less boring
Use as a preview of content
Use to illustrate a lesson
To illustrate a product
Preview of a movie
Site examples: see overall sites;

Easter Examples

How you organize your writing of primary importance

Use a Content Management System
WordPress.com
www.effectivechurchcom.com

With the Category system you can’t helpWith the Category system, you can’t help 
but be organized, see Small Group site
Consider Blogs, to start, to practice
With WordPress, it will develop into a 
website
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Never forget who you represent

Be sure of your content
Know the Word
Reflect the Word correctly in your writing
Comes from time in the Word

Watch your tone
Snarky, cynical, superior characterize much 
contemporary  (even “christian” writing)
We are NOT to reflect the world
We are to represent our Lord, to walk 
worthy

Constantly keep in mind your 
audience
In all church writing, it isn’t YOUR 
story—it’s HIS storystory—it s HIS story
Pray you tell it well
When you do you are literally fulfilling 
Acts 1:8!
Show translation; show stats
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Continue to learn

Get busy building your 
site!
A new resource:
Free for ECC members onFree for ECC members on 
www.effectivechurchcom.com
$5. for not-yet-members
Just Part 1—become a 
member and get them as 
they are released!
Preview

E-Book: a collection of 
articles, book chapters, 
tips on writing in print 

d h band on the web
WILL BE FREE for ECC 
members
Available on 
www.lulu.com/yvonprehn
In e-book and print format


